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O
ver the years Gilchrist has developed a sense of how time changes a man: 
how to make the most of it and how to change as your time ticks by. 

The first lesson he draws is that it is better to concentrate on a few good 
things than attempting everything at once. “We could all do with doing less and 
doing it with conviction,” he says. 

Gilchrist doesn’t fight time passing; rather, he embraces its ability to improve. 
“I like quality, I like well-made things, and I don’t think they need to be treated with 
kid gloves,” he says. “Things are there to be used and worn.” 

One item that Gilchrist knows time will certainly improve is his G-Shock. “It has 
the classic design-side, but I know it’s going to survive a hammering,” he says. 
“And I know that everyday I wear it, and every hammering it takes, it is just going 
to get better.

“That’s like a good shoe, a good suit, and hopefully ourselves as well – as we age 
and take our knocks, we just get better. That’s good design: it all still works but it’s 
got a whole life behind it.”

therapyShock
G-Shock's Premium is the toughest, most stylish new watch  

collection on the market. But how do you pick the one for you? 

Men's  Health asked four fashion ambassadors for their top tips

All in good time
“The only thing more precious than time is the 
constructive use of it,” says William Gilchrist, 
the stylist who has dressed stars of the screen 
and stage, from Benicio del Toro and Jude Law 
to the Rolling Stones

MTG-1500 
Radio-controlled 
technology: keeping 
time measurement 
100% accurate in style

HARD WEARING 
Stylist Gilchrist wears 
a G-Shock to provide 
unbreakable technology 
that won't be overtaken 
by fashion's whim
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high 
club

PIcTuRE PERfEcT 
Photographer Guy's 
G-Shock gives him the 
hard-wearing style he 
also expects from a 
heavyweight camera

GS-1300B 
Smart, tough 
movements  
powered by light 
 

Renowned photographer Alistair Guy has  
an eye for classic style updated to modern 
sensibilities, whether he’s adding to his own 
wardrobe or shooting great pictures. Here’s 
how he keeps his style fresh 

T
here’s an important difference between fashion and style, says Alistair Guy. 
“Fashion is dictated to you and style is the way you wear your clothes.” As 
pithy definitions go, they don’t come much more useful.

Guy names his four icons of style, whom he thinks any man can learn from. 
“Edward Fox in Chariots of Fire had 1920s style, and was just the quintessential 
English gent,” he says. “And Steve McQueen in The Great Escape looked great 
riding motorbikes with his sleeves rolled.”

Another star whom Guy looks to for style inspiration is Bryan Ferry. “A dandy and 
a rock ‘n’ roll superstar,” he says. And then there’s another actor with unbeatable 
style: “David Hemmings, the Blow Up actor,” Guy says, citing his admiration for 
“turtle-neck tops, skinny trousers and Chelsea boots.”

But good style isn’t just about recreating looks from the golden age of cinema. 
Guy also has some practical tips he’s picked up in a career revolving around the 
style world. “I understand quality better these days,” he says. “I enjoy wearing 
a suit a lot more now than ever. Investing in good pairs of shoes is also essential.”

As, of course, is investing in a good watch. Guy’s G-Shock fits with his whole 
approach to style and the demands of his job. “It’s very stylish, but not in an 
obvious way,” he says. “It reminds me of a heavyweight, exciting camera – it looks 
like a professional watch, and is very me. I can go about my everyday activities and 
not have to worry about breaking it, which is very important.”

Style for Guy, then, is as much about function and reliability as it is about 
loud statement-making. “A cross between smart and casual – relaxed smart.”  
A redefinition of smart casual? That’s a style we can all live with.
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T
echnology is often seen as a young man’s tool. The preserve of iPad toting 
teenagers, organising their life through Facebook. In truth, it’s anything but. 
Just ask Philip Start, who owns a chain of boutique clothing shops, and even 

after a career spanning several decades is now as tech-savvy as the best of them.
“Mastering technology makes life much easier,” he says. “I didn’t take to it 

particularly easily but now I have I’m slightly ahead of the curve. I can email 
everybody and not engage. I do all my work over breakfast now via iPhone and iPad. 
It also means I’m constantly up to date.”

That’s the sort of attitude that makes Start a pioneer of the always-on generation. 
The way he describes his working life is a perfect example of how the successful 
modern businessman should approach his trade. “Even when I am not working, I’m 
working,” says Start. “A lot of my social life is work-orientated. I sit at a desk for ten 
minutes and I’m bored: I get an idea and I’m off.”

That frantic, peripatetic existence is made much easier by following a life rich in 
technological assistance. Start says it allows him to unleash his creativity. “My day 
really is creating things, meeting people, encouraging people, listening to people, so I 
can learn from people,” he says. “You never stop learning.” 

Over the course of an exciting career, Start says he has found the world moving 
faster and faster. “The pace of change is warp speed,” he says. “You have to keep 
momentum and develop continuously.” He does this with the help of his G-Shock, 
a watch with precise functions in a robust case, which fits seamlessly into an 
action-packed life. “Because I am sporty, it’s perfect for me,” he says. “It’s very 
hardwearing - a great watch.”

Which all in all, is a pretty good endorsement from the poster-boy of the 
technological revolution.

Rise of the machines
Style guru Philip Start may be from the old 
school – but he knows that staying ahead of 
the technological curve will keep you sharp, 
successful and ready to conquer your world

MTG-1500 
Advanced interior, 
calculating

START’S ORDER 
Busy designer Start 
wears a G-Shock to 
keep time without 
compromising 
on durability or 
sophistication
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MTG-1500B 
Inherently tough 
exterior, with a touch 
of rose gold

DETAILS MAN
Stephen Ayres has  
an eye for fine design  
that won't wear out – 
which is why he wears  
a G-Shock

A
man who spends all day around fashion might be forgiven for finding 
himself a fashion victim. (Exhibit A: Brüno.) Not so Stephen Ayres, buyer for 
Liberty. He’s responsible for picking the designs that make up the London 

department store’s men’s collections. 
Ayres describes his personal taste in design: “Very understated, more about 

fabric and fit – I’m not a trend follower, I like more classic, essential pieces. I like to 
pick something from my wardrobe that works with everything else.

“When I was younger I was much more casual and would be more likely to be in 
baggy jeans and a hoodie,” he says. “But as you become more successful in your 
career I think your appearance should reflect this.

Ayres reserves his highest praise for brands and items that combine innovation and 
great design know-how with affordability. He speaks highly of designers whom he 
says, “remain ahead of the game yet are totally wearable, with a competitive price.”

The design of his watch reflects this philosophy. “The G-Shock is very sleek and 
sophisticated but has a sporty edge so I don’t have to worry about taking it off when 
I’m in the gym,” says Ayres. “It fits into my day-to-day life – if I am running, working 
out, or at work – because it is practical, but looks sophisticated at the same time.”

Practical but sophisticated – now there’s a description worth living up to. 

In building your style, design is everything. 
Stephen Ayres, head menswear buyer for 
Liberty is just the man to help. He explains how 
to ensure you’re at the cutting edge, not 
tumbling over it

For more information visit 
g-shock.co.uk

Designing 
A better you
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